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	General Information

	University
	Batumi Shota Rustaveli State University

	Course title
	Cultural Tourism Management 

	Course/Module code
	

	Course type
	Selective/compulsory 

	Year of Study
	2019-2020

	Term/Semester
	Spring 2019 Session

	Credits awarded
	3 ECTS

	Degree
	Master

	Enrollment status
	Full Time

	Entry requirements/

Competences
	Knowledge of English: reading, understanding and speaking skills. Fundamental knowledge in Project scope, time

	

	Lecturer’s details

	Name, surname
	 Lasha Bazhunaishvili

	Academic title
	 Assitant Professor, Phd in History and Political Sciences

	Contact details 
	Lasha.bazhu@gmail.com; lasha.bazhunaishvili@bsu.edu.ge +995 591 05 49 05

	Office hours and consultation schedule
	Office hours: Monday-Friday 10:00 am till 17:00 pm, Consultation schedule: Monday 14:00 pm & Thursday 15:00 pm. 

	Course Structure

	Course Aim and Objectives
	The goal of the course is to transfer to the students the skills of Cultural Tourism and Cultural Heritage Management, such as determine strategy of Cultural Tourism Management, sustainable development, systematic management and protecting of cultural heritage, planning and implementing cultural tours, turning cultural heritage and resources into Cultural tourism destination and attraction.
Main goals are:
· Increase Awareness of Heritage as an Economic Capacity;
· Getting know to use culture as a economic resource;

· Define Creative Cultural Tours using Eco resources as well

· Understanding importance of Protecting Tangible and intangible Heritage

· Define ordinary cultural tours  with sustainable approaches 



	Short Description
	Study course offers students to understand importance of cultural tourism and its capabilities for urban, rural and regional developments, to share experience of planning creative tours using also natural resources and giving mastery for sustainable development. The focus of this module will be on helping students understand the main principles and central components of “Heritage Economics”.  Study course includes a strong practical components and different type of practical experience, as inventorying and mapping of heritage, design and implement Heritage, Eco and Creative Tours. 

	Module/Topic
	Learning Outcomes
	Teaching Method
	Assignments and Literature
	Form of Assessment

	Defining cultural tourism: linking cultural heritage and Tourism
	K1, K2, K3
	Interactive lecture by using of slide show presentation. Q&A, Discussion
	1. Greg Richards Tourism Development Trajectories - From Culture to Creativity? Tourism & Management Studies nr. 6
2. Greg Richards, Cultural Tourism and Leisure Studies. Pre-print version of Richards, G. (2013) Cultural Tourism. In Blackshaw, T. (ed.) Routledge. Handbook of Leisure Studies. Routledge: London, pp. 483-492.
3. János Csapó, The Role and Importance of Cultural Tourism in Modern Tourism Industry. Strategies for Tourism Industry – Micro and Macro Perspectives, www.intechopen.com
3.1. Evangelos Christou Heritage and Cultural Tourism a Marketing-Focused Approach
	Q&A, Discussion

	Peoples and Cultures of (Europe, Americas, Asia, Africa, Asia-Pacific)
	K1, K2, K3
	Interactive lecture by using of slide show presentation. Q&A, Discussion
	4. Dr. Andrea Möller, Michael Deckert, Regions and Cultural Tourism, Munich, in May 2009. The project Cross-Cultural Project Report, WPA 3.1.1 Market Analysis
5. Myriam Jansen-Verbeke & Gerda K. Priestley, Cultural Resources FOR Tourism: Patterns, Processes and Policies, Nova Science Publishers, Inc. New York, 2008
	Small groups’ work presentations

	Peoples and Cultures of Caucasus
	K1, K2, K3
	Interactive lecture by using of slide show presentation. Q&A, Discussion
	6. Language, History and Cultural Identities in the Caucasus.  Papers from the conference, June 17-19 2005.  Edited by Karina Vamling
	Small groups’ work presentations

	Cultural Tourism: Mixing of Cultural Heritage and Tourism Recourses
Destination Management in Cultural Tourism  
	K1, K2, K3
	Interactive lecture by using of slide show presentation. Q&A, Discussion
	7. The Impact of Culture on Tourism, OECD 2009,  www.oecd.org/publishing/corrigenda.
7.1. Cultural Heritage as Economic Value. Economic Benefits, Social Opportunities, and Challenges of Cultural Heritage

for Sustainable Development, edited by GEORGE MERGOS, NIKOLAS PATSAVOS.
7.2. Hailin Qu a,*, Lisa Hyunjung Kim b,1, Holly Hyunjung, A model of destination branding: Integrating the concepts of the branding and destination image
7.3. K. A. Mazei Tourist Destination Management
	Q&A, Discussion

	Understanding of Economics of Heritage and Sustainable Development
	K1, K2, K3
S1,S2
	Interactive lecture by using of slide show presentation. Q&A, Discussion
	8. Frédérick Brousseau-Gauthier and Yvon Brousseau, A Heritage Economy: Business Model Innovation for Economic Wealth, Social Well-Being, and Environmental Health. Technology Innovation Management Review, September 2013. www.timreview.ca.

9. Making Tourism More Sustainable. A Guide for Policy Makers, United Nations Environment Programme and WTO, 2005;

10. THE ECONOMICS OF UNIQUENESS. Investing in Historic City Cores and Cultural Heritage Assets for Sustainable Development, Editors: Guido Licciardi, Rana Amirtahmasebi, International Bank for Reconstruction and Development / The World Bank, 2012
Individual paper. For example, Student must present Strategy of Heritage Economy
	PPT and Oral presentation, Q&A

	Heritage Tourism: Eco and Creative Tourism


	 K1, K2, K3
A1, 
	Interactive lecture by using of slide show presentation. Q&A, Discussion

	11. Assessing the Values of Cultural Heritage, Research Report Edited by Marta de la Torre The Getty Conservation Institute, Los Angeles, 2002;

12. Tourism, Creativity and Development, edited by Greg Richards & Julie Wilson, Routledge 2009
13. Birgitta Ringbeck, Management Plans for World Heritage Sites A practical guide. German Commission for UNESCO, 2008
	Q&A, Discussion

	Religious, life-seen, MICE and Cruise as part of Cultural Tourism
	K1, K2, K3
	Interactive lecture by using of slide show presentation. Q&A, Discussion

	Project:

design and implement Heritage, Eco or Creative Tour (Individual work)
	PPT

	History, Heritage and Multimedia. IT technologies in Heritage Protecting and Heritage Tourism
	 S1, S2, S3
A2, A3
	Interactive lecture. Demonstrating IT and E-devices using in tourism and tour guiding

	Nicholas Roe, Travel gadgets: it knows where you are... Source: https://www.telegraph.co.uk/travel/733266/Travel-gadgets-it-knows-where-you-are....html. 
Akil H. Sayyad, Santosh A. Shinde, Android Mobile Based Tour Guide System Using Augmented Reality, Journal of Science and Research (IJSR), ISSN (Online): 2319-7064, Index Copernicus Value (2013): 6.14 | Impact Factor (2014): 5.611, p. 1271-1272;
	Q&A, Discussion

	Teaching and Assessment Requirements
	The students of the course should abide the following requirements: attending the classroom for lectures, active participation in class discussions, group works, individual work and practical assignment. Students are expected to attend all class sessions as listed on the course schedule.
· Communication with instructor outside of class will be via e-mail;
· All study materials will be disseminated via electronic platform, e-mail and e-databases;
· Laptops, iPad and cell phones type devices are permitted for note-taking and course related material only;
· Academic ethic in high priority.
During the course student must complete two presentation, one paper and one project. Project considers plan and implement Heritage, cultural or Creative Tour. 

· Presentation – 25% X 2 – 50%

· Paper – 25%

· Project – 25 %

Evaluation of each assignment will be done according to the following criteria: 
Presentation: 
· Presentation is accordance with given task
· Correctly collecting useful information

· Skills of presentation 

Paper:

· Originality 

· Paper’s goal, objectives and expected outcomes are clearly formulated
· Innovative components 
· Audience questions regarding project presentation are answered adequate
Project:

· project has innovative components
· Creativity 
· project goal, objectives and expected outcomes are clearly formulated


	Resources 
	Computer, projector, e-databases, HTC Vive

	


	Learning Outcomes

	Knowledge
	K1 - to present the fundamental knowledge in the field of cultural tourism management;

K2 - to present the main definitions concerned to the Cultural Tourism Management and Heritage Economics; 

K3 – to get knowledge how to use heritage for tourism and economic purposes using sustainable approaches;
Other, detailed:

· Demonstrate a critical understanding of the relationships between culture, heritage and tourism; 2. Critically discuss a range of theories which describe and explain tourism as a cultural phenomenon;

· Analyze the role that tourism plays in the production and consumption of culture;

· Evaluate both the positive and negative impacts of tourism on cultures and communities;

· Identify current issues in the development and management of cultural and heritage tourism products;

· Describe cultural and heritage tourism policy, planning and management issues;

· Explain cultural sustainability and sustainable tourism principles and practices;

	Skills
	S1 - to apply in practice the main principles of cultural Tourism Management;

S2 – to apply in practice Planning, preparing and implementing of Cultural tours, especially Creative Tours effectively using tangible and intangible heritage resources;

S3 - to discuss the different case studies regarding the sustainable cultural tourism management

	Attitudes
	A1 - to communication skills 
A2 - to exercise the skills in practice 
A3 - to demonstrate the capacity of organization and implementation in practice
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